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ABSTRACT

1ISO 26000 is an attempt to consolidate norms
regarding Corporate Social Responsibility
(“CSR”) by standardization Corporate So-
cial Responsibility to be implemented by any
organization, varying from corporations to
non-governmental organizations (“NGO”)
or foundations. The character of ISO 26000
is voluntary and it tries to bring together di-
verse strand of norms regarding Corporate
Social Responsibility and the awareness of
system of norms. In this paper, we want to
draw your attention to the concept of “stake-
holder” which is being used/employed instead
of “shareholder”. The change of the concept is
bringing more social awareness to the organi-
zation making the enforcement of Corporate
Social norms more effective.

KEYWORDS: Corporate Social Respon-
sibility, ISO 26000, Business Ethics, Sustain-
ability, Organizations

OZET

ISO 26000, Kurumsal Sosyal Sorumluluk
(“KSS”) konusuna iliskin huktmlerin, sirketler-
den sivil toplum kuruluslarina (“STK”) veya
vakiflara kadar cesitlenen herhangi bir ku-
rum tarafindan uygulanacak Kurumsal Sosyal
Sorumluluk'un  standardizasyonu marifetiy-
le birlestirilmesi yolunda bir girisimdir. ISO
26000'n karakteri gonullilige dayanmakla
birlikte Kurumsal Sosyal Sorumluluk’a iliskin
muhtelif basliklardaki hukimleri bir araya ge-
tirmeye ve hukUmlerin olusturdugu sistemin
farkindaligini saglamaya calisir. Bu makalede,
dikkatinizi “hisse sahibi” yerine kullanilan/kulla-
nima sokulan “menfaat sahibi” kavramina cek-
mek istiyoruz. S6z konusu kavram degisikligi,
KSS hutktmlerinin icrasini daha etkili kilarak
kurumlara daha fazla toplumsal farkindalik ge-
tirmektedir.

ANAHTAR KELiMELER: Kurumsal Sos-
yal Sorumluluk, ISO 26000, Is Ahlaki, Strdurt-
lebilirlik, Kurumlar
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I. INTRODUCTION

N THE PREVIOUS ARTICLE ON CORPORATE SOCIAL RESPON-
sibility, I have tried to give a brief introduction into
the concept of CSR and portray the essence of CSR
norms in the daily corporate structure. I argued that
CSR norms are beneficial for the sustainability of
corporation in the long run and should therefore be

adopted by corporations. Recently, the importance of

CSR has grown rapidly, mainly due to various corporate

scandals as covered in the previous article published in

the summer issue.

However, as it became clear in the previous article, the
normative character of CSR has remained vague and
ambiguous, especially as regard to the enforcement
of these norms. Not only is it hard to determine which
norms exist within the CSR framework, it also remained
largely unclear as to which mechanism should enable/
maintain the enforcement. In order to solve these issues
of ambiguity and to consolidate the shattered norms of
CSR, ISO has managed to establish a standardization of
CSR rules which is known as ISO 26000. The purpose of
this standardization is to guide corporations, or organi-
zations, to implement CSR norms and to bring about a
shared awareness of consolidated CSR norms.!

In this article I will elaborate on the concept of stake-
holder which is adopted in the ISO 26000 replacing the
concept of shareholder which has been widely used in
business world. Simultaneously, the concept of corpo-
ration has been converted to that of organization which
hasbroadened the range of adoption of ISO 26000 to all
kinds of organizations, not being confined to corpora-
tions only. The adoption of both concepts, stakeholder
and organization, has two functions that need to be
addressed here which are: enforcement of CSR norms,
and the spreading the awareness of these consolidated
norms.

Il. THE CONCEPT OF ORGANIZATION

ISO 26000 is a standardization of rules of Corporate So-
cial Responsibility, and aim to crystalize and harmonize
the basic norms regarding Corporate Social Responsi-
bility. The preparation of ISO 26000 was enormous and
gathered the representatives of many mostly developing
countries who contributed to the creation of this quality
standard.

1. GiRIS

URUMSAL SOSYAL SORUMLULUK HAKKINDAKI BiR

onceki makalede KSS kavramina kisa bir gi-

ris yapmaya ve giinliikk kurumsal yapida KSS

hiikiimlerinin 6ziinii resmetmeye caligtim.

Bu kapsamda KSS hiikiimlerinin uzun vade-

de sirketin siirdiiriilebilirligi icin faydal ol-
dugunu ve bu yilizden sirketler tarafindan benimsenme-
si gerektigini savundum. KSS hususu bu giinlerde artan
bir 6nem kazanmigtir ve bunun da ana sebebi bir 6nceki
sayidaki makalede bahsedildigi gibi ¢esitli kurumsal re-
zaletlerdir.

Ne var ki, 6nceki makalede acikca belirtildigi iizere,
KSS’nin normatif sahsiyeti, 6zellikle KSS hiikiimlerinin
icrasiyla alakali olarak miiphem ve muglak kalmigtir.
Hangi hiikiimlerin KSS cercevesi icinde var oldugunu
belirlemek zaten zor iken hangi mekanizmanin KSS
hiikiimlerinin icrasini saglamasi/siirdiirmesi gerektigi
konusu da genis 6l¢iide belirsiz kalmigtir. ISO miip-
hemlige dair bu sorunlar1 ¢6zmek ve KSS’nin dagilmig
hiikiimlerini birlestirmek icin ISO 26000 olarak bili-
nen KSS kurallarinin bir standardizasyonunu kurmay1
basarmigtir. Bu standardizasyonun amaci, sirketlere
veya kurumlara rehberlik etmek, KSS hiikiimlerini
uygulamak ve birlestirilmis KSS hiikiimlerinin ortak/
miisterek bir farkindaligini saglamaktir.!

Bu makalede, isletmede kullanmaya alisik oldugumuz
hisse sahibi kavrami yerine ISO 26000’de benimsenen
menfaat sahibi kavramini ayrintili olarak inceleyece-
gim. Es zamanl olarak sirket kavrami da kurum kav-
ramina inkilap etmis ve ISO 26000’in benimsenmesini
tiim tiirden kurumlara agcmig, sadece sirketlere mahsus
kilmamigtir. Menfaat sahibi ve kurum olarak ifade edi-
len her iki kavramin da benimsenmesinin, burada bah-
se muhtag iki iglevi vardir: KSS hiikiimlerinin icrasi ve
bu birlestirilmig hiikiimlerin farkindaliginin yayginlas-
tirilmasi.

Il. KURUM KAVRAMI

ISO 26000, Kurumsal Sosyal Sorumluluk kurallarinin
bir standardizasyonudur ve hedefi KSS’ye dair temel
hiikiimlerin belirgin hale gelip ahenkli bir bi¢cim alma-
sidir. ISO 26000’in hazirlik agamas: oldukca kapsamh
olmakla birlikte bu kalite standardinin olugmasina hiz-
met edecek olan ve ¢cogu gelismekte olan iilkelerin tem-
silcilerini bir araya toplamigtur.
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The representative of several countries? came together
and drafted a comprehensive normative system em-
bracing the wide majority of norms vivid in those coun-
tries. This also means that the standardization does not
aim to encompass the entire normative system in regard
to CSR and also the quality standard functions only as a
decisive means to ensure the common harmonized im-
plementation of these norms. Therefore it is not com-
pulsory to implement CSR but it urges companies to
take into consideration these norms since it will benefit
the corporation eventually (or any other kind of organi-
zation it is not limited to corporations only).

Hence if ISO 26000 was not going to be obligatory than
what is its purpose and what does ISO intend with the
standardization of CSR? One of the aims is to achieve
common awareness of these CSR norms and the en-
forcement by way of social control. For this reason, ISO

Bir araya gelen bu bircok iilkenin temsilcileri® bu iilke-
lerde etkili olan hiikiimlerin biiyitk ¢cogunlugunu ku-
caklayan kapsamli bir normatif sistem tasaris1 olustur-
mugslardir. Bu, standardizasyonun, KSS’ye dair normatif
sistemin tamamini kugsatma hedefinde olmadigini goste-
recegi gibi kalite standardinin da sadece, s6z konusu hii-
kiimlerin miisterek ve ahenkli bir sekilde uygulanmasini
temin etmede kati bir arac olarak iglev gérecegini goste-
rir. Bundan dolay1, KSS’nin uygulanmasi mecburi degil-
dir, fakat KSS, sirketleri bu hiikiimleri hesaba katarak is
yapmaya zorlamaktadir, ciinkii zaten er ya da ge¢ bun-
dan sirketin (veya sirketlerle sinirh olmamakla birlikte
herhangi bagka bir kurumun) kendisi faydalanacaktir.

Esasen eger ISO 26000 zorunlu olmayacakti ise amaci
nedir ve ISO, KSS’nin standardizasyonu ile neyi hedef-
lemektedir? Hedeflerinden birisi, bu KSS hiikiimlerinin
miisterek farkindaligini olusturmak ve toplumsal kont-
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hasreplaced the concept of corporation and adopted the
organization in order to spread the awareness of CSR
through all organization and not to be limited to cor-
porations only. Otherwise the scope of the application
of CSR would be limited to business corporations only
while CSR awareness affects all kinds of organization
structures, since CSR departs from a more holistic atti-
tude regarding enterprises rather than a limited vision.
Consequently all entities within a society affect each
other and this legitimatizes the adoption of CSR.?

The intention and the purpose and the scope of ISO
26000 are succinctly described in the introduction of
these principles where it says that:

“The perception and reality of an organization’s per-
formance on social responsibility can influence, among
other things:

rol yoluyla daicrasimi saglamaktir. Bu sebepten dolayidir
ki ISO sirket kavramini degistirmis ve biitiin kurumlar
marifetiyle KSS farkindalig1 yayilsin ve sadece sirketle-
re mahsus bir hal almasin diye yerine kurum kavramini
kullanmugtir. Oteki tiirli, KSS farkindalig1 her neviden
kurum yapisini etkilerken KSSnin uygulanmasinin
kapsamu ticari igletmelerle sinirh kalacakts, zira KSS is-
letmelerle alakali olarak sadece bir alani ilgilendiren bir
tavir degil daha biitiinsel bir tavir takinmaktadir. Demek
ki bir toplum i¢indeki biitiin olugsumlar birbirini etkile-
mekte ve bu da KSS’nin benimsenmesini hakh kilmak-
tadir.®

ISO 26000’nin niyeti, amaci ve kapsamu, ilkelerin girig
béliimiinde az ama 6z bir bicimde sdyle tanimlanmaigtir:
“Bir kurumun toplumsal sorumluluk performansinin
algis1 ve gercekligi, bagkaca hallerle birlikte, agagida sa-
yilan durumlari etkiler:
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¢ its competitive advantage;
e its reputation;

e its ability to attract and retain workers or members,
customers, clients or users;

¢ the maintenance of employees’ morale, commitment
and productivity;

« the view of investors, owners, donors, sponsors and the
financial community; and

¢ its relationship with companies, governments, the me-
dia, suppliers, peers, customers and the community in
which it operates.”

It has to be noted that creating a list of standards for an
ethical principle in business ethics is not only difficult to
attain but at the same time ambiguous and vague. Espe-
cially regarding to the establishment and selecting and
drafting of these common standardized norms. With the
same token, it is also not very easy to clearly determine
rules or norms that can be implemented easily. There-
fore, it would be illuminating to get the whole picture by
looking at how ISO 26000 is comprised of.

ISO 26000 is comprised of seven parts which embraces
topics like organizational governance, human rights, la-
bor practices, the environment fair operation practices,
consumer issues, community involvement and develop-
ment.®

lil. THE CONCEPT OF STAKEHOLDER

Observing the effects of good governance or corporate
governance requires the participation of all the partici-
pants within the organization. It has to be noted that the
good governance in this respect is not limited to corpo-
rations only but exceeds beyond the concept of corpo-
rations.® The organizational structure of corporations
or organizations bears more importance in ISO 26000
since every organization’s form is rooted within the so-
ciety and therefore the relationship between the society
and organizations should be institutionalized in one of
the other form. In this respect the concept of stakehold-
ers bears an eminent place within CSR as standardized
by ISO 26000. The importance of the concept of stake-
holder is that it reinforces the other elements of CSR
within ISO 26000 namely accountability and transpar-

e kurumun rekabet iistiinliigiini;
¢ kurumun naminy;

e kurumun; is¢ilerin veya {liyelerin, miigterilerin, mii-
vekkillerin ya da kullamicilarin ilgisini ¢ekme ve onlari
muhafaza etme yetenegini;

e caliganlarin moralini, bagliligim ve {ireticili§ini devam
ettirmesini;

e yatirimcilarin, katilimcilarin, yardimcilarin, destekle-
yicilerin ve iktisadi toplulugun goriisiinii ve

o sirketlerle, devletle, medyayla, saglayicilarla, esitleriy-
le, miisterileriyle ve icinde caligtig1 toplulukla olan ilis-
kisini.”*

Belirtilmelidir ki ig ahlakinda ahlaki bir ilke i¢in bir stan-
dartlar cetveli olusturmak sadece bagarmasi zor bir go-
rev degil, fakat ayn1 zamanda muglak ve miiphemdir. Bu
durum hususiyetle miisterek standardizasyon hiikiim-
lerinin kurulmasi, secilmesi ve tasar: haline getirilmesi
icin boyledir. Aym sekilde, acik bir bicimde ifade edil-
mis ve kolaylikla uygulanabilecek kurallar ve hiikiim-
ler belirlemek hic de kiilfetsiz degildir. Bu yiizden, ISO
26000’in nasil olustuguna bakarak resmin tamamim
gormeye calismak aydinlatici olacaktir.

ISO 26000 yedi kisimdan olugmaktadir: kurumsal yo-
netim, insan haklari, iggiicii uygulamalari, cevre, hakl
isletme uygulamalari, tiiketici sorunlar ile toplumsal
katilim ve gelisim.’

lil. MENFAAT SAHIBI KAVRAMI

Iyi yonetimin ya da sirket yonetiminin etkilerinin gé-
riilebilmesi i¢in kurum i¢indeki herkesin katilimi ge-
rekmektedir. Sunu da belirtmek gerekir ki kastedilen
iyi yonetim sadece sirketlerle sinirll olmamakla birlik-
te sirket kavraminin da 6tesindedir.® ISO 26000°de asil
6nemli mevzu sirketlerin veya kurumlarin kurumsal
yapisidir, zira her kurumun bi¢imi kéklerini toplumun
icinde bulur. O zaman, toplum ve kurumlar arasindaki
iligki birinin ya da digerinin biciminde kurumsallagma-
ya mecburdur. Bu itibarla, menfaat sahibi kavraminin,
ISO 26000°de standardize edilen KSS i¢inde yiiksek bir
mevkii vardir. Menfaat sahibi kavraminin 6nemi, onun,
ISO 26000 i¢cindeki KSS'nin diger unsurlarimi da giiclen-
dirmesinden gelmektedir ki bu unsurlar agagida bahse-
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ency which I will mention hereunder. Hence the empha-
sis made in the ISO 26000 is the management structure
of a general organization form and not limited to corpo-
rations only. Any kind of organization forms whether or
not a corporation should be following the standardiza-
tion principles of CSR as laid down in ISO 26000. This is
to ensure the rootedness and the connections with the
social norms that exist within the society. The general
believe is that this is the only way for organizations to
survive in the long run.

Therefore, the ISO first mentions and outlines the gen-
eral structure of what an organization should endorse
in order to maintain and enforce CSR norms. In this or-
ganizations structure;

decegim mesuliyet ve seffafliktir. Bu cihetle ISO 26000’de
lizerinde ehemmiyetle durulan mevzu genel bir kurum

biciminin -sadece sirketlerle sinirhh kalmayan- igletme
yapisidir. Sirket olsun veya olmasin her neviden kuru-
mun ISO 26000’de ortaya konan standardize edilmis KSS
ilkelerine riayet etmesi gerekir. Bu, s6z konusu ilkelerin,
toplum i¢inde var olan toplumsal hiikiimlerle olan kéklii
iliskisini ve baglantilarim temin etmek icindir. Umumi
inan¢ bunun, kurumlarin uzun vadede hayatta kalabil-
mesi icin tek yol oldugudur.

Bununlaberaber ISO, KSS hiikiimlerinin devamliligini ve
icrasim saglayabilmek i¢in bir kurumun neleri yapmasi
gerektigi konusunda 6ncelikle genel bir yapidan bahset-
mektedir ve taslagini cikarmaktadir. Bu kurum yapisinda;
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“An organization should:

¢ identify its stakeholders;

« recognize and have due regard for the interests as well
as the legal rights of its stakeholders and respond to
their expressed concerns;

e recognize that some stakeholders can significantly af-
fect the activities of the organization;

e assess and take into account the relative ability of
stakeholders to contact, engage with and influence the
organization;

“Bir kurum,
¢ kendi menfaat sahiplerini tespit etmelidir;

* kendi menfaat sahiplerinin hem c¢ikarlarin1 hem de
yasal haklarini fark etmeli ve bu konuda gereken 6zene
sahip olmalidir ve acikca ifade ettikleri endigelerine kar-
silik vermelidir;

e baz1 menfaat sahiplerinin kurumun faaliyetlerini
6nemli dlciide etkileyebileceginin farkina varmalidir;

e menfaat sahiplerinin kurumla iletisime ge¢medeki,
baglant1 kurmadaki ve onu tesir altinda birakmadaki
izafi yeteneklerini degerlendirmeli ve dikkate almahdir;
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e take into account the relation of its stakeholders’ in-
terests to the broader expectations of society and to
sustainable development, as well as the nature of the
stakeholders’ relationship with the organization (see
also 3.3.1); and

¢ consider the views of stakeholders whose interests are
likely to be affected by a decision or activity even if they
have no formal role in the governance of the organiza-
tion or are unaware of these interests.””

The concept of stakeholder which is being adopted in
ISO 26000 as part of CSR standardization is derivation
ofthe shareholder concept which is part of the corporate
governance. In the organizational structure/organiza-
tional governance which is determined by ISO 26000
stakeholder denotes a wider participatory environment
where shareholders take part within the decision pro-
cess but a wider range of people not necessarily evolved
in corporate governance or management.®

Determining the stakeholder has an importance place in
applying ISO 26000 because stakeholders are the ones
who ensure the adoption and enforcement of the CSR
norms enlisted in ISO 26000. Therefore, it is important
to determine the stakeholders first. Who should be the
stakeholders and what are their functions?

Stakeholders should be determined according to the
needs and the functions of the organization. To give an
example, a corporation like Shell might need a stake-
holder which somehow represent the employees.® The
concept of “working council” for example illustrates a
functional stakeholder that represents the employees
in the firm. But at the same time that is a part of the or-

e kendi menfaat sahiplerinin cikarlarinin, daha genis
manada toplumun beklentileri ve siirdiiriilebilir gelisim
ile olan alakalarini ve ayni zamanda menfaat sahipleri-
nin kurumla olan iligkilerinin dogasim (bkz: 3.3.1) dik-
kate almalidir;

¢ onlarin, kurumun yénetiminde resmi bir sifati olmasa
veya onlar kendi cikarlarindan habersiz olsalar bile bir
karar ya da faaliyetten dolay1 c¢ikarlar: etkilenebilecek
olan menfaat sahiplerinin goériislerini hesaba katmali-
dir.”’

KSS standardizasyonunun bir parcasi olarak ISO
26000’de kullanilan menfaat sahibi kavramu, sirket yo-
netiminin bir parcasi olan hisse sahibi kavraminin bir
tiirevidir. ISO 26000°de belirlenen kurumsal yapida/
kurumsal yénetimde, menfaat sahibi daha genis bir ka-
tilimer gevreye isaret ederken sirket yonetiminde veya
isletmesinde hisse sahibi karar siirecinde bulunmasina
ragmen daha genis 6l¢iide insanlarin siirece dahil olma-
sina gerek yoktur.?

Menfaat sahibini tespit etmek ISO 26000’in uygulan-
masinda énemli bir yere sahiptir, ¢linkii ISO 26000’de
kayit altina alinan KSS hiikiimlerinin kullanimini ve
icrasim1 temin edecek olanlar menfaat sahipleridir.
Bundan dolay1 6ncelikle menfaat sahibini tespit etmek
onemli bir mevzu halini almigtir. Kimler menfaat sahi-
bidir ve onlarin iglevleri nelerdir?

Menfaat sahibi kurumun ihtiyaclar1 ve islevleri dog-
rultusunda belirlenmelidir. Bir 6rnek verilecek olursa,
Shell gibi bir sirket, ¢calisanlar1 sdyle ya da bdyle temsil
eden bir menfaat sahibine ihtiya¢ duyabilir.® Ornegin
“calisma konseyi” kavrami, miiessesedeki caliganlari
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ganization which mean that also serves the purposes of
organizations itself, in this example of Shell it is corpo-
ration.

Another example might be that a representative of one
of the villages in which Shell is conducting oil drilling
activities might work like a stakeholder. Therefore, not
only functionality of the stakeholder within the organi-
zation but also outside the organization may be select-
ed as a stakeholder. Overall what all the stakeholders
eventually have in common is that they represent social
norms within the organization, but at the same time
serving the needs of the organizations itself. For exam-
ple, the norms that are brought in by a village represent-
ative/stakeholder, does not only take the needs of the
village into account but at also the sustainability of the
organization. As a matter of fact, that is the reason why
stakeholders are important in the enforcement of CSR
rules. They ensure the relationship and rootedness of
the organization within the society where it functions.

However, the fact that stakeholders have been replaced
by shareholders as an essential participatory element
in the organization does not mean that the responsi-
bility of the firm to the society has been accomplished.
ISO 26000 requires more so that the organization un-
derstands the needs of the stakeholders and society
separately and additionally the stakeholders themselves
should understand the needs of the society and take
them into consideration.’® The importance of the press-
ing need of communicating with the society is to make
the organizations realize the effects of their enterprises
have on society that may damage the sustainability of
the organizations in the long run.

temsil eden islevsel bir menfaat sahibini resmeder. Bu
ayni zamanda kurumun bir parcasidir, yani, kurumun
kendisinin de amaclarina hizmet eder. Shell 6rneginde
bu kurum, sirkettir.

Bagka bir 6rnek de su olabilir: Shell’in petrol icin kazim
yaptig1 kdylerin bir temsilcisi menfaat sahibi gibi caligi-
yor olabilir. O halde, bir menfaat sahibi sadece kurum ici
islevselligi ile degil, kurum dig1 islevselligi ile de menfaat
sahibi olarak temyiz edilebilir. Hiilasa biitiin menfaat
sahiplerinin nihayetinde ortaklagtiklar1 sey, kurum icin-
deki toplumsal hiikiimleri temsil ederken ayni1 zamanda
kurumun kendi ihtiyaclarina da hizmet etmesidir. Me-
sela, bir kdy temsilcisi/menfaat sahibi tarafindan getiri-
len hitkiimler sadece kdyiin ihtiyaclarini degil, fakat aym
zamanda kurumun siirdiiriilebilirligini de hesaba katar.
Zaten menfaat sahiplerinin KSS hiikiimlerinin icrasin-
da 6nemli olmalarinin nedeni de budur. Onlar kurumun,
toplumla olan iligkisini ve toplum i¢cindeki kéklesmis ye-
rini temin ederler ki toplum kurumun faaliyetlerini ger-
ceklestirdigi yerdir.

Fakat hisse sahibinin yerine kurumdaki esash bir kati-
limc1 unsur olarak menfaat sahibinin gecmis olmasi du-
rumu, milessesenin topluma karsi olan sorumlulugunu
tam olarak yerine getirdigi manasina gelmemektedir.
ISO 26000 daha fazlasim gereksiyor ki kurum menfa-
at sahiplerinin ve toplumun ihtiyaclarini ayr1 ayr1 an-
layabilsin ve ayriyeten menfaat sahiplerinin kendileri
toplumun ihtiyaclarini anlasin ve onlar1 goz 6niinde bu-
lundursun.’”” Toplumla iletisime ge¢menin ivedi gerekli-
liginin 6nemi, kurumlarin kendi isletmelerinin toplum
iizerindeki, uzun vadede kurumun siirdiiriilebilirligine
zarar verecek etkilerini anlamalarini saglamaktadir.

11S0 26000, “Guidance on Social Responsibility”
Birinci Baski, 01.11.2010, 5.5, http;//www.cnis.gov.cn/
wzgg/201405/P020140512224950839020.pdf (ISO
26000), Erisim: 23.10.2016.

2 Riidiger Hahn/Christian Weidtmann,
“Transnational Governance, Deliberative Democracy,
and the Legitimacy of IS0 26000 Analyzing the Case of
a Global Multistakeholder Process.”

(Coklu-menfaat Sahibi Stireci), Business & Society,
2016, S. 55.1, s. 90-129; Ridiger Hahn, “ISO 26000
and the standardization of strategic management
processes for sustainability and corporate social
responsibility” (IS0 26000 ve KSS), Business Strategy

S.23.3,5.195-157.
415026000, s.vi.

and the Environment, 2013, S. 22.7, s. 442-455.

3 Anne Toppinen/Aino Virtanen/Audrey Mayer/
Anni Tuppura, “Standardizing Social Responsibility
via IS0 26000: Empirical Insights from the Forest
Industry.” Sustainable Development, 2015,

5 Riidiger Hahn, IS0 26000 ve KSS; Michaela A.
Balzarova/Pavel Castka, “Stakeholders’ influence
and contribution to social standards development:
The case of multiple stakeholder approach to ISO
26000 development” (Menfaat Sahibinin Etkisi),
Journal of Business Ethics 2012, S. 111.2, s. 265-279.

6 Balzarova/Castka, s.10.

715026000, s.ix.

8 Balzarova/Castka, s.12.

9 Balzarova/Castka, s15.

101S0 26000, “Guidance on Social Responsibility”
Birinci Baski, 01.11.2010, http://www.cnis.gov.cn/
wzgg/201405/P020140512224950839020.pdf (ISO
26000), (Erisim tarihi, 23.10.2016) s.ix
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IV. CONCLUSION

Corporate Social Responsibility has become an inevi-
table part in the global corporate management, having
a huge impact on the general assets of the corporation.
Due to the dispersion of CSR norms and its enforce-
ment, the institute for Standardization has drafted a
consolidation of common norms shared by a wide range
of organizations and countries regarding CSR. One of
the features which is worthwhile to mention is the em-
phasis on the concept of stakeholder which replaced the
concept of shareholder. The stakeholder is somebody
who is able to consider both the interests of both the
social environment as well as the organization/corpora-
tion. ®
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